
Year  12 Curriculum Overview

Unit 1: Media 
products and 

audiences

LO4 Understand the target audiences of 
media products LO5 Be able to evaluate 
research data used by media institutions 
LO6 Be able to evaluate legal, ethical and 
regulatory issues associated

Topics Being Taught

LO1 Understand the ownership models
of media institutions LO2 Understand
how media products are advertised
and distributed LO3 Understand how
meaning is created in media products

Unit 1: Media 
products and 

audiences
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Overall Intent

Unit 2 Pre-production 
and planning 

LO3 Be able to plan the preproduction of a 
media product LO4 Be able to create and 
evaluate pre-production documents for a 
new media product

LO1 Understand the factors that need
to be considered during the planning of
a media product LO2 Be able to
interpret client requirements and
target audience considerations

Unit 2 Pre-production 
and planning 

Unit 2 Pre-production 
and planning 

LO1 Be able to create a proposal with 
sample materials for an original media 
product to a client brief LO2 Be able to plan 
and develop pre-production materials for 
an original media product to a client brief

EXAM PREPARATION AND EXAM IN
JUNE

Unit 3: Create a media 
product

October Half Term

Christamas

February Half Term

Easter

May Half Term



Year  13 Curriculum Overview

Unit 3: Create a media 
product

LO1 Understand how online and social media 
products are used LO2 Understand the impact of 
social media and globalisation on media 
audiences and producers LO3 Understand how 
global industries use social media LO4 Know how 
to plan and manage a social media campaign

Topics Being Taught

LO3 Be able to create production materials
for an original media product to a client
brief LO4 Be able to carry out post-
production techniques and processes for an
original media product to a client brief

Unit 6 Social Media 
and Globalisation

What is Being Assessed
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Overall Intent

Unit 20 Advertising 
Media

LO3 Be able to produce the planned 
media components FINISH PROJECT

LO1 Know how existing advertising
campaigns embed advertisements
across a range of media products LO2
Be able to plan a cross media
advertising campaign to a client brief

Unit 20 Advertising 
Media

REVISION FOR EXAM 
RESITS UNTIL YEAR 13 

STUDY LEAVE.

October Half Term

Christamas

February Half Term

Easter

May Half Term


