Business - Year 11 to Year 12 Bridging Materials 2025

The purpose of this work is to give you an insight into the role of entrepreneurs and how
businesses function in terms of finance and marketing. This will help you to prepare for
Theme 1 and Theme 2 which you will be covering with your teachers this year. Please use
the text in red to note how much you need to write or how to structure your answers.

You will be tested on your understanding of this work within the first week back. You
should bring your notes made with you to your lesson and then upload a copy to

Showbie.

The deadline for competing this work is: 3 September 2025

This is the section
where you will start
looking at some core
content that will be
needed for your return
to school in September

Subject Business Studies A Level
Securing You are going to research and find the following key terms and

create flashcards flash cards to aid your understanding and start
to the course. You can either create physical flash cards or
online flash cards — whichever way you prefer, please take a
copy or screenshot to show your teacher in September.

Entrepreneur

Sole trader
Partnership

Private limited company
Public limited company
Franchisee
Franchisor

Dynamic market
Limited Liability

10. Unlimited Liability
11. Primary Sector

12. Tertiary Sector

13. E-Commerce

14. Profit Maximisation
15. Market share

16. Share capital

17. Shareholder

18. Stakeholder

19. Demand

20. Supply

21. Trade credit

22. Venture capital

23. Peer to Peer funding
24. Retained profit

25. Break even
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Processing

Task 1 — Jaguar and their market

These are
problems
that you are
going to
need to
work
through and
complete
research on
to come up
with a
solution

Jaguar aims to expand its market by appealing to younger consumers,
particularly Millennials and Generation Z. You are to propose marketing
strategies backed by research and data to help Jaguar achieve this goal.

Task Instructions:

e Research Jaguar’s existing marketing strategies and identify their
current target market. You should research into at least 2
marketing campaigns they have launched and write a paragraph
explaining when it was launched, who it was aimed at, what the
purpose of the campaign was and whether or not you think it
was successful. Example strategy — Jaguar recently rebranded
as a way to appeal to the new demands in the market and trends
in society. This was aimed at...the purpose of this was...this was
successful because...this was not successful because...

o Study the characteristics and preferences of Millennials and
Generation Z, focusing on their expectations from automotive brands.
Identify at least 2 trends in the car market regarding preferences
on vehicles, size, colours, makes which are emerging in society
today and explain in a paragraph how this has influenced the
cars being released onto the car market.

¢ Analyse successful marketing campaigns by other car manufacturers
aimed at younger audiences.
Choose two other car companies and identify 2 marketing campaigns
(adverts, new promotions, new products/cars). Explain when it was
launched, the aim behind it, the success they gained from it, and any
issues they may have faced with it.

o Develop one marketing campaign recommendation for Jaguar, such
as leveraging social media influencers, emphasising sustainability, or
offering customisable features.

You should outline in your marketing campaign

1. Who is it aimed at?

2. What is the purpose of it?

3. When is it best being launched? Particular time of year or
month?

4. What are the expected benefits from launching this campaign?

5. What are the expected costs of this marketing campaign?

e Suggest the best source of Finance Jaguar could use assuming they
may have cashflow issues to fund this marketing campaign?
Identify two sources of finance that they could use based on a
prediction of how much you think they should spend on the campaign

and for each source, explain the pros and cons of using it.

Useful Links:




https://www.theacegrp.com/3-key-ways-to-market-to-millennials-and-gen-z-
in-the-automotive-industry/ - Techniques to sell cars to Millennials and Gen
Z customers
https://www.jandlmarketing.com/how-to-effectively-reach-and-engage-
millennial-car-buyers/ - Effective ways to reach Millennial customers
https://www.notarize.com/blog/how-the-auto-brands-are-shifting-to-reach-
younger-customers - How Auto brands reach younger customers
https://www.moneysupermarket.com/loans/car-finance/car-finance-
explained/ -What is car finance?

Task 2 — Apple’s financial problems

Apple Inc. is contemplating issuing additional shares to the public to raise
capital. As business analysts, students are tasked with evaluating whether
this move is advantageous or disadvantageous for the company.

Task Instructions:

e Begin by researching what a public limited company is and the role of
shares within such a company. Write a paragraph explaining the
key features of a PLC and the benefits or limitations of it

o Investigate the potential disadvantages for Apple in issuing more
shares, such as raising capital for expansion. Write down 2 big
problems that they could face and explain why that is a problem
(what are the following impacts likely to be)

o Conclude with a well-argued recommendation on whether Apple
should proceed with issuing more shares, supported by evidence
from your research. Write an overall judgement explaining what
you think they should do, why you think that, what your decision
depends on, how will it affect them in the short term, and how
might it affect them in the long term.

Useful Links:

https://www.bbc.co.uk/bitesize/articles/zfxrmbk - What are public limited
companies?
https://www.informdirect.co.uk/company-formation/public-limited-company-
advantages-disadvantages/ - Pros + Cons of PLC’s
https://www.freshbooks.com/en-gb/hub/accounting/public-limited-company-
advantages-and-disadvantages - Pros + Cons of PLC’s
https://www.investopedia.com/ask/answers/advantages-disadvantages-
company-going-public/ - Pros + Cons of becoming a PLC



https://www.theacegrp.com/3-key-ways-to-market-to-millennials-and-gen-z-in-the-automotive-industry/
https://www.theacegrp.com/3-key-ways-to-market-to-millennials-and-gen-z-in-the-automotive-industry/
https://www.jandlmarketing.com/how-to-effectively-reach-and-engage-millennial-car-buyers/
https://www.jandlmarketing.com/how-to-effectively-reach-and-engage-millennial-car-buyers/
https://www.notarize.com/blog/how-the-auto-brands-are-shifting-to-reach-younger-customers
https://www.notarize.com/blog/how-the-auto-brands-are-shifting-to-reach-younger-customers
https://www.moneysupermarket.com/loans/car-finance/car-finance-explained/
https://www.moneysupermarket.com/loans/car-finance/car-finance-explained/
https://www.bbc.co.uk/bitesize/articles/zfxrmbk
https://www.informdirect.co.uk/company-formation/public-limited-company-advantages-disadvantages/
https://www.informdirect.co.uk/company-formation/public-limited-company-advantages-disadvantages/
https://www.freshbooks.com/en-gb/hub/accounting/public-limited-company-advantages-and-disadvantages
https://www.freshbooks.com/en-gb/hub/accounting/public-limited-company-advantages-and-disadvantages
https://www.investopedia.com/ask/answers/advantages-disadvantages-company-going-public/
https://www.investopedia.com/ask/answers/advantages-disadvantages-company-going-public/

Exploring

UK Retail Market and how it has changed

In this
section
you are
going to
be asked
to do
some
wider
reading to
investigate
the world
of
business
and go
beyond
your
education
to find
your own
passions
for the
subject

The UK retail landscape has undergone substantial changes in recent years.
Factors such as the rise of online shopping, economic pressures, and changing
consumer behaviours have led to significant challenges for traditional brick-and-
mortar stores. Notable developments include:

e The closure of numerous retail stores, with projections indicating that up
to 17,350 more could close in 2025, potentially leading to over 200,000
job losses.

e Mergers and acquisitions aimed at consolidating market positions, such
as the merger between Evri and DHL's UK e-commerce division to handle
increasing parcel volumes.

o The collapse and subsequent acquisition of Homebase, leading to store
closures and rebranding efforts

Your task:

Compose a 1,000-word essay presenting your viewpoint on the
transformation of the UK retail sector. Your essay should:

Summarise the key changes occurring within the sector

Analyse the driving forces behind these changes.

Discuss the implications for stakeholders.

Choose a business — include research into their Revenue, Profit and

Costs, market share and type of ownership that they choose to operate

under.

o Discuss the strategies your chosen business uses to adapt to the changes
you have researched

o What are the future plans for retailers in order to survive the substantial

changes.

Questions you may choose as a focus for your Essay:

1. Explore the recent trends affecting the UK retail sector, focusing on store
closures, mergers, and the shift to online retailing.

2. Identify the economic, technological, and social factors contributing to
these trends.

3. Examine the impact of these changes on various stakeholders, including
employees, consumers, and local communities.

4. Investigate how businesses are adapting to these challenges, such as
through digital transformation or restructuring.

Useful Links:

https://www.thetimes.com/business-money/companies/article/apollo-owned-
evri-merges-with-dhl-to-create-uk-delivery-giant-6v32zdh66 - Mergers
Acquisitions in the deliver and retail sectors
https://www.bbc.co.uk/news/business - Insights into economics trends and their
impacts

and

https://www.gwi.com/connecting-the-
dots?qgad=720955558725&qggterm=consumer%?20trends&utm term=consumer



https://www.thetimes.com/business-money/companies/article/apollo-owned-evri-merges-with-dhl-to-create-uk-delivery-giant-6v32zdh66
https://www.thetimes.com/business-money/companies/article/apollo-owned-evri-merges-with-dhl-to-create-uk-delivery-giant-6v32zdh66
https://www.bbc.co.uk/news/business
https://www.gwi.com/connecting-the-dots?qgad=720955558725&qgterm=consumer%20trends&utm_term=consumer%20trends&utm_campaign=UKI+-+CTD&utm_source=adwords&utm_medium=ppc&hsa_acc=9903771596&hsa_cam=20751945024&hsa_grp=155446416197&hsa_ad=720955558725&hsa_src=g&hsa_tgt=kwd-311725318513&hsa_kw=consumer%20trends&hsa_mt=p&hsa_net=adwords&hsa_ver=3&gad_source=1&gad_campaignid=20751945024&gbraid=0AAAAADKcxHbfs1egW5AbnFP-74it1ECMb&gclid=EAIaIQobChMInaDiz7aljQMVkI9QBh0f6BJ-EAAYASAAEgJZFfD_BwE
https://www.gwi.com/connecting-the-dots?qgad=720955558725&qgterm=consumer%20trends&utm_term=consumer%20trends&utm_campaign=UKI+-+CTD&utm_source=adwords&utm_medium=ppc&hsa_acc=9903771596&hsa_cam=20751945024&hsa_grp=155446416197&hsa_ad=720955558725&hsa_src=g&hsa_tgt=kwd-311725318513&hsa_kw=consumer%20trends&hsa_mt=p&hsa_net=adwords&hsa_ver=3&gad_source=1&gad_campaignid=20751945024&gbraid=0AAAAADKcxHbfs1egW5AbnFP-74it1ECMb&gclid=EAIaIQobChMInaDiz7aljQMVkI9QBh0f6BJ-EAAYASAAEgJZFfD_BwE

%20trends&utm campaign=UKI+-

+CTD&utm source=adwords&utm medium=ppc&hsa acc=9903771596&hsa c
am=20751945024&hsa grp=155446416197&hsa ad=720955558725&hsa src
=g&hsa tgt=kwd-

311725318513&hsa _kw=consumer%20trends&hsa mt=p&hsa net=adwords&h
sa_ver=3&gad source=1&gad campaignid=20751945024&gbraid=0AAAAADK
cxHbfs1egW5AbnFP-
74it1ECMb&gclid=EAlalQobChMInaDiz7aljQMVkI9QBh0Of6 BJ-
EAAYASAAEQJZFfD BWwE - Biggest trends in retail

https://www.coface.uk/news-economy-and-insights/uk-sector-snapshot-retail-
trends#:.~:text=A%20Changing%20Landscape,-
It's%20remarkable%20to&text=Though%200online%20sales%20have%20since,
2%2028%25%20increase%20from%202023. - UK retail sector snapshot and
trends



https://www.gwi.com/connecting-the-dots?qgad=720955558725&qgterm=consumer%20trends&utm_term=consumer%20trends&utm_campaign=UKI+-+CTD&utm_source=adwords&utm_medium=ppc&hsa_acc=9903771596&hsa_cam=20751945024&hsa_grp=155446416197&hsa_ad=720955558725&hsa_src=g&hsa_tgt=kwd-311725318513&hsa_kw=consumer%20trends&hsa_mt=p&hsa_net=adwords&hsa_ver=3&gad_source=1&gad_campaignid=20751945024&gbraid=0AAAAADKcxHbfs1egW5AbnFP-74it1ECMb&gclid=EAIaIQobChMInaDiz7aljQMVkI9QBh0f6BJ-EAAYASAAEgJZFfD_BwE
https://www.gwi.com/connecting-the-dots?qgad=720955558725&qgterm=consumer%20trends&utm_term=consumer%20trends&utm_campaign=UKI+-+CTD&utm_source=adwords&utm_medium=ppc&hsa_acc=9903771596&hsa_cam=20751945024&hsa_grp=155446416197&hsa_ad=720955558725&hsa_src=g&hsa_tgt=kwd-311725318513&hsa_kw=consumer%20trends&hsa_mt=p&hsa_net=adwords&hsa_ver=3&gad_source=1&gad_campaignid=20751945024&gbraid=0AAAAADKcxHbfs1egW5AbnFP-74it1ECMb&gclid=EAIaIQobChMInaDiz7aljQMVkI9QBh0f6BJ-EAAYASAAEgJZFfD_BwE
https://www.gwi.com/connecting-the-dots?qgad=720955558725&qgterm=consumer%20trends&utm_term=consumer%20trends&utm_campaign=UKI+-+CTD&utm_source=adwords&utm_medium=ppc&hsa_acc=9903771596&hsa_cam=20751945024&hsa_grp=155446416197&hsa_ad=720955558725&hsa_src=g&hsa_tgt=kwd-311725318513&hsa_kw=consumer%20trends&hsa_mt=p&hsa_net=adwords&hsa_ver=3&gad_source=1&gad_campaignid=20751945024&gbraid=0AAAAADKcxHbfs1egW5AbnFP-74it1ECMb&gclid=EAIaIQobChMInaDiz7aljQMVkI9QBh0f6BJ-EAAYASAAEgJZFfD_BwE
https://www.gwi.com/connecting-the-dots?qgad=720955558725&qgterm=consumer%20trends&utm_term=consumer%20trends&utm_campaign=UKI+-+CTD&utm_source=adwords&utm_medium=ppc&hsa_acc=9903771596&hsa_cam=20751945024&hsa_grp=155446416197&hsa_ad=720955558725&hsa_src=g&hsa_tgt=kwd-311725318513&hsa_kw=consumer%20trends&hsa_mt=p&hsa_net=adwords&hsa_ver=3&gad_source=1&gad_campaignid=20751945024&gbraid=0AAAAADKcxHbfs1egW5AbnFP-74it1ECMb&gclid=EAIaIQobChMInaDiz7aljQMVkI9QBh0f6BJ-EAAYASAAEgJZFfD_BwE
https://www.gwi.com/connecting-the-dots?qgad=720955558725&qgterm=consumer%20trends&utm_term=consumer%20trends&utm_campaign=UKI+-+CTD&utm_source=adwords&utm_medium=ppc&hsa_acc=9903771596&hsa_cam=20751945024&hsa_grp=155446416197&hsa_ad=720955558725&hsa_src=g&hsa_tgt=kwd-311725318513&hsa_kw=consumer%20trends&hsa_mt=p&hsa_net=adwords&hsa_ver=3&gad_source=1&gad_campaignid=20751945024&gbraid=0AAAAADKcxHbfs1egW5AbnFP-74it1ECMb&gclid=EAIaIQobChMInaDiz7aljQMVkI9QBh0f6BJ-EAAYASAAEgJZFfD_BwE
https://www.gwi.com/connecting-the-dots?qgad=720955558725&qgterm=consumer%20trends&utm_term=consumer%20trends&utm_campaign=UKI+-+CTD&utm_source=adwords&utm_medium=ppc&hsa_acc=9903771596&hsa_cam=20751945024&hsa_grp=155446416197&hsa_ad=720955558725&hsa_src=g&hsa_tgt=kwd-311725318513&hsa_kw=consumer%20trends&hsa_mt=p&hsa_net=adwords&hsa_ver=3&gad_source=1&gad_campaignid=20751945024&gbraid=0AAAAADKcxHbfs1egW5AbnFP-74it1ECMb&gclid=EAIaIQobChMInaDiz7aljQMVkI9QBh0f6BJ-EAAYASAAEgJZFfD_BwE
https://www.gwi.com/connecting-the-dots?qgad=720955558725&qgterm=consumer%20trends&utm_term=consumer%20trends&utm_campaign=UKI+-+CTD&utm_source=adwords&utm_medium=ppc&hsa_acc=9903771596&hsa_cam=20751945024&hsa_grp=155446416197&hsa_ad=720955558725&hsa_src=g&hsa_tgt=kwd-311725318513&hsa_kw=consumer%20trends&hsa_mt=p&hsa_net=adwords&hsa_ver=3&gad_source=1&gad_campaignid=20751945024&gbraid=0AAAAADKcxHbfs1egW5AbnFP-74it1ECMb&gclid=EAIaIQobChMInaDiz7aljQMVkI9QBh0f6BJ-EAAYASAAEgJZFfD_BwE
https://www.gwi.com/connecting-the-dots?qgad=720955558725&qgterm=consumer%20trends&utm_term=consumer%20trends&utm_campaign=UKI+-+CTD&utm_source=adwords&utm_medium=ppc&hsa_acc=9903771596&hsa_cam=20751945024&hsa_grp=155446416197&hsa_ad=720955558725&hsa_src=g&hsa_tgt=kwd-311725318513&hsa_kw=consumer%20trends&hsa_mt=p&hsa_net=adwords&hsa_ver=3&gad_source=1&gad_campaignid=20751945024&gbraid=0AAAAADKcxHbfs1egW5AbnFP-74it1ECMb&gclid=EAIaIQobChMInaDiz7aljQMVkI9QBh0f6BJ-EAAYASAAEgJZFfD_BwE
https://www.gwi.com/connecting-the-dots?qgad=720955558725&qgterm=consumer%20trends&utm_term=consumer%20trends&utm_campaign=UKI+-+CTD&utm_source=adwords&utm_medium=ppc&hsa_acc=9903771596&hsa_cam=20751945024&hsa_grp=155446416197&hsa_ad=720955558725&hsa_src=g&hsa_tgt=kwd-311725318513&hsa_kw=consumer%20trends&hsa_mt=p&hsa_net=adwords&hsa_ver=3&gad_source=1&gad_campaignid=20751945024&gbraid=0AAAAADKcxHbfs1egW5AbnFP-74it1ECMb&gclid=EAIaIQobChMInaDiz7aljQMVkI9QBh0f6BJ-EAAYASAAEgJZFfD_BwE
https://www.coface.uk/news-economy-and-insights/uk-sector-snapshot-retail-trends#:~:text=A%20Changing%20Landscape,-It's%20remarkable%20to&text=Though%20online%20sales%20have%20since,a%2028%25%20increase%20from%202023
https://www.coface.uk/news-economy-and-insights/uk-sector-snapshot-retail-trends#:~:text=A%20Changing%20Landscape,-It's%20remarkable%20to&text=Though%20online%20sales%20have%20since,a%2028%25%20increase%20from%202023
https://www.coface.uk/news-economy-and-insights/uk-sector-snapshot-retail-trends#:~:text=A%20Changing%20Landscape,-It's%20remarkable%20to&text=Though%20online%20sales%20have%20since,a%2028%25%20increase%20from%202023
https://www.coface.uk/news-economy-and-insights/uk-sector-snapshot-retail-trends#:~:text=A%20Changing%20Landscape,-It's%20remarkable%20to&text=Though%20online%20sales%20have%20since,a%2028%25%20increase%20from%202023

Reviewing — A | Make a list of 5 questions that you have for your business teacher
chance for you about the subject when you come back to school in September — these
to reflect questions may come up from your research or it something you forgot
to ask on your induction day.




